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D R O V E  S I G N I F I C A N T  I N C R E A S E  I N  U S E R  E N G A G E M E N T  &  C O N V E R S I O N  R A T E  
T H R O U G H  L A Y O U T  &  D E S I G N  T E S T I N G

• Low homepage engagement rate
• Low volume of appointment requests
• Lack of visibility to secondary desired actions 

Business Challenges

(un)Common Approach to CRO

(un)Common Results
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New Variation

• Homepage layout design optimization
• Application of spatial best practices directed at user 

engagement
• Ongoing data-driven A/B page testing 


